email : Webview

If you're having trouble viewing this email, you may see it online .

']
W3I Imtaligantly Connacting App Ma rketing InSig htS

® People to Apps For Advertisers and Developers of Consumer Applications

- May, 2011

iPhone/iPad app business: the road to the Emerald City. tips and
strategies for success

6 Tips to create captivating app trailers

w Calculating lifetime values of freemium gamers

To app or not to app? Branded apps drive user relationships
|
[ |

Breaking News

The PG.biz Mobile
Gaming Mavens
debate the future of

Feature Article Written by: social mobile platforms
Ryan Ruud view article

Public Relations Manager

The PG.Biz Mobile
iIPhone/iPad app business: the road Gaming Mavens

: . discuss how to make a
to the Emerald City, tips and successful i0S game

strategies for success view article
Ryan Ruud, Public Relations Manager from W3i provides
tips and strategies for iPhone/iPad apps.

view slideshow

Meet with W3i

6 Tips to create captivating app

trailers

Done right, app trailers, can really heighten the anticipation Social Gaming Summit
; e i Berlin, Germany May 25-26

factor prior to an app's big release.

view article Tech Crunch Disrupt

New York, NY May 23-25

Calculating lifetime values of

freemium gamers
When attempting to calculate retention rates there are a Partner Spotlight
variety of different ways to drill into the data and group
users._view article

Symantec
Top 10 Tech Security
Strategies

https://app.e2ma.net/app/view:CampaignPublic/id:31370.9368286661/rid:aecc054a32cca8acde59e8bd6fdab98c[5/17/2011 1:33:15 PM]


http://e2ma.net/go/9368286661/3649890/106059782/31370/goto:http://blog.w3i.com/2011/05/07/iphoneipad-app-business-the-road-to-the-emerald-city-tips-and-strategies-for-success/
http://e2ma.net/go/9368286661/3649890/106059783/31370/goto:http://blog.w3i.com/2011/05/09/6-tips-to-create-captivating-app-trailers/
http://e2ma.net/go/9368286661/3649890/106059784/31370/goto:http://blog.w3i.com/2011/05/02/calculating-lifetime-value-for-freemium-gamers-calculating-retention-rates/
http://e2ma.net/go/9368286661/3649890/106059786/31370/goto:http://www.pocketgamer.biz/r/PG.Biz/PG.biz+Mobile+Gaming+Mavens/feature.asp?c=29618
https://app.e2ma.net/app/view:CampaignPublic/id:31370.9368286661/2.            http://www.pocketgamer.biz/r/PG.Biz/PG.biz+Mobile+Gaming+Mavens/feature.asp?c=29769
http://e2ma.net/go/9368286661/3649890/106059780/31370/goto:http://www.twitter.com/W3i
http://e2ma.net/go/9368286661/3649890/106059781/31370/goto:http://www.linkedin.com/groups?gid=2223431
mailto:info@W3i.com

email : Webview

Read M
From Across the Web Rt

To app or not to app? Branded

apps drive user relationships
Fifty percent of mobile phone owners in the United States

will have a smartphone by the end of 2011, predicts
Nielsen. info@W3i.com
1-855-W3i-APPS

Contact W3i

view article

1900 Medical Arts Avenue South | Sartell, Minnesota 56377 USA

This email was sent to jess.lahr@w3i.com. To ensure that you continue receiving our emails, please add us to
your address book or safe list.

update your information | opt out using TrueRemove®

powerad by
emma 4=t

https://app.e2ma.net/app/view:CampaignPublic/id:31370.9368286661/rid:aecc054a32cca8acde59e8bd6fdab98c[5/17/2011 1:33:15 PM]


http://e2ma.net/go/9368286661/3649890/106059785/31370/goto:http://www.clickz.com/clickz/column/2047058/app-app-branded-apps-drive-user-relationships
http://e2ma.net/go/9368286661/3649890/106059787/31370/goto:http://www.yoursecurityresource.com/articles/tech_security_strategies/index.html
mailto:info@W3i.com
http://e2ma.net/app/view:Manage/signupId:53142/id:31370.9368286661/rid:aecc054a32cca8acde59e8bd6fdab98c
http://e2ma.net/app/view:OptOut/ID:31370.9368286661/signupId:53142/rid:aecc054a32cca8acde59e8bd6fdab98c
http://www.myemma.com/powered-by-emma?utm_source=PoweredBy&utm_medium=Regular&utm_campaign=PoweredBy-Regular-31370

	e2ma.net
	email : Webview


